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some numbers

Turnover growth of Ulemisted enitre in 2015 65%

2 losers - Kristiine & Rocctal Mare / 'both 6% decrease
Total turnover g Tallinn shopping centres, [ 8% (w/0 Ulemiste -2%)
Retail turnover in Tallinn, Shopping centre segments 1,5-1,6 bn EUR
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